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Miramar: Overview commentary

® Miramar, like other suburban centres, benefited from a buoyant economy, working from home and a supportive
community.

® However rising interest rates and inflation is likely to change the consumer mood. Consumer destinations and
businesses need to work smarter, understand their audiences more closely and be adaptive to customer needs.

®  Miramar



Annualised spend by category
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‘Monthly’ spend by ‘minor’ categories

Hospitality

Relatively ‘consistent’
apart from COVID-19
lockdowns

Homeware

Impacted by lockdowns
but recovering
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City residents

Rest of Wellington and

Dominant

visitors

Insignificant

Customer origin spend
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Context City wide for retail and hospo spend
CBD declines

Note Christmas peaks

Decline attributed to
combination of

Working from home

Fewer visitors

Earthquake damage
COVID-19 business failure

Urban decay as high needs
people move into the ‘vacuum’
left as fewer people are around

Suburbs stable

Beneficiary of the above
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Residential building consents

* Erratic history
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* Close to WETA and airport 80
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Residential building consents: Region wide context

 Hutt + Wairarapa dominate

« More ‘affordable’ housing
« Flat land and simple buildings

* Porirua rising

« Ngati Toa and Kainga Ora
make progress

 Wellington City declines 500
* EXxpensive to build compared

to Hutt/Porirua
« Land expensive, seismic costs,

large projects risky
 What part does Miramar play
In the future City
developments?
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Improve long-term sustainability

Miramar is particularly strong in niche categories including Movie & Game
Sectors. These sectors attract Local & International consumers. Developing on
these by attracting complementary businesses, clusters or precincts and shared
promotion, would be a strategic move by business groups in helping Miramar
stand out from competing destinations and gain a greater share of spend.



